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Job Title: Channel Marketing Executive- MPGI		Reports To: Channel Marketing Manager		Team: Channel Marketing

	ROLE AND CONTEXT
	NEED TO DO
	NEED TO KNOW
	NEED TO BE

	
PURPOSE

The channel Marketing executive is an important role with a strong impact across the Openwork Partnership.
This role reports into the Channel Manager and will support them in the day-to-day delivery of the Channel product communications and marketing campaigns, to advisers, clients and relevant stakeholders - ensuring these are completed to a consistently high standard, on time and within budget.

The role is responsible for the efficient execution, delivery and monitoring of key Campaign and BAU material   using a variety of resources and channels.

The job holder is a central figure within the Channel team in ensuring that marketing assets from across the team are accessible to the network.

This will require day to day management of external channels and resources, close interaction with the full marketing team, SMEs across the business, key advisers and suppliers.

KEY ACCOUNTABILITIES
 
· Working with the Channel Manager to deliver targeted product campaigns that drive lead and revenue generation for advisers and Openwork.
· Take ownership of key tasks to ensure these are delivered to the required standard and on time.
· Ensure content is correct, engaging and relevant on the Openwork’s Adviser portal.
· To ensure communications and marketing material is written and produced to required Openwork standards and is regulatorily compliant.
· Understand how all marketing collateral is used by advisers and customers, recommending changes as appropriate
· Provide challenge and forethought in identifying new opportunities to enhance and improve channel support and campaigns
· The role involves the need to understand business plans to ensure that we maximise the ability to provide the most relevant and effective assets.
· The role requires that the jobholder maintains and is responsible for the library of assets by channel and that appropriate approvals are sought.
· The role requires regular sourcing and reporting of MI to demonstrate the value of campaigns.
· Ownership of the Provider & Lender Marketing service agreements and outputs.
· To provide both absence cover & day to day resource support to other Channel Execs.
	
KEY PERFORMANCE INDICATORS

· Enhancement of the day-to-day planning, communication and cost-effective deployment of effective creative assets.
· Take up and valued deployment of creative assets across the adviser network.
· Rigorously ensures assets are delivered within resource allocation, budget and regulatory framework.
· Acknowledged as a channel expert and source of communications support across the Partnership.
· Executes an effective programme of compelling material.
· Monitors and communicates performance of plans against agreed resource allocation, budget, timescales and impact.
· Demonstrates insight, imagination and empathy in executing effective material.
· Identification and promotion of case studies showcasing effective use of creative assets across the adviser network.
· Identification and supply of MI to support the impact of campaigns and for a test and learn approach.


RELATIONSHIPS

Strong stakeholder management demonstrating good communication and organisational skills, alongside a strong grasp of both the proposition area and business's goals.

Key contacts:
· Senior Digital & External Communications Manager
· Senior Channel Manager
· Channel Managers
· Propositions Manager
· Digital Communications Manager 
· SMEs across the business
· Partners & Advisers
· Financial Promotions
· Data team


Internal
· Network across the business in support of planning the execution and delivery of campaigns
· Builds relationships with key Advisers and Enterprises and internal SMEs.

External
· Active day to day relationship with external suppliers such as creative agencies, photographers, production companies and print firms, ensuring high levels of customer service.
· Active day to day marketing relationship management of Providers and lenders.
· Manages relationship with print, stock and fulfilment suppliers with service to Advisers a key performance measure.

DECISION MAKING

· Ensures effective and timely solutions to meet business needs.
· Responsible for deciding on the identifying and delivering creative assets that build business and reputation. 
· Responsible for identifying changes to channels that can enhance effectiveness or reduce costs. 
· Decisions taken within authority limits.
· Identifies resource gaps and opportunities with key suppliers and recommends actions.

	
QUALIFICATIONS / EXPERIENCE/ KNOWLEDGE

· 3+ years of communications/marketing within Financial Services.
· Experience of implementing integrated communications.
· Plans either in FS or other industries.
· Graduate degree or equivalent CIM Diploma preferred.
· Excel, PowerPoint, CMS, Digital design


SKILLS AND COMPETENCIES

· Strong communication skills including ability to interpret technical or conceptual information into simple, straightforward English.
· Strong literacy and numeracy skills.
· Strong interpersonal skills for effective stakeholder management.
· A delivery focus that operates across a variety of activities.
· Ability to manage and prioritise across different priorities, multiple stakeholders, timescales and goals.
· Excellent influencing and networking skills
· Excellent team player 
· Excellent planning and organisational skills
· Positive, self-motivated individual capable of working autonomously, with a strong “can do” attitude.
· Proven track record for delivery to deadline
· Supplier relationship experience skills

	
OUR BEHAVIOURS

IT’S PERSONAL: We treat everyone with empathy and as an individual.

IN PARTNERSHIP: We always remember we are in this together.

WE DO IT RIGHT: We’re here to build trust and deliver peace of mind.

WE BELIEVE: Everyone can make a difference.

INTEGRITY

Working at all times lawfully and in accordance with pre-defined regulatory, compliance and financial requirements e.g. Data Protection, Financial Crime, Code of Conduct, Health and Safety and Financial Conduct Authority Standards.

Working at all times in accordance with procedures, group / company policy and processes.





The Openwork Partnership is a trading style of Openwork Limited, which is authorised and regulated by the Financial Conduct Authority. 
Registered in England 4399725. Registered Office: Washington House, Lydiard Fields, Swindon, SN5 8UB
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